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Umhverfismerki 

Kröfur í hverfulum heimi 
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Yfirlit 



Af hverju umhverfismerki 

 
• Auknar tækniframfarir við veiðar, framleiðslu o.a. 

Gengið var nærri ýmsum náttúruauðlindum 
 

 

•Aukin upplýsingatækni 
Upplýsingar berast bæði hraðar og í meira mæli um 

heimsbyggðina 
 

>>>>> Til varð hugtakið Sjálfbærni 
 



Sjálfbær þróun 

The best environmental choice in seafood 

Brundtland commision 
“Our common future” 1987: 

 
“… þróun sem uppfyllir þarfir nú lifenda 
kynslóða án þess að stefna í hættu möguleikum 
seinni kynslóða á að uppfylla þarfir sínar (…)….” 



Umhverfismerki 

Det bästa miljövalet för fisk och skaldjur 

Ekki sjálfbær/ábyrg          Sjálfbær/ábyrg framleiðsla 
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Stock Status of Global Marine Fish Resources 

FAO 2012 

 

World fish stocks 

•57 %  fully exploited 

•30 %  over exploited 

•13 % non fully exploited 



2013 Nr MSC products, 21127 products 

- 2/3rd are BtoC  
- 400 new products a month  
- 106 countries 
- 4€ billion/2012-2013 consumer sales   



 MSC & umbætur í vottuðum veiðum 

4 

•400 umbætur  sem fiskveiðar í MSC vottun hafa framkvæmt 

 



ICES & Distribution of MSC engaged fisheries 

Certified ~ 6,500,000 tons 203 fisheries 

In assessment ~ 2,500,000 tons 101 fisheries 

Total ~ 9,000,000 tons 304 engaged 



Stock Status of Global Marine Fish Resources 



FAO 

The best environmental choice in seafood 

“….the role of private-sector certification systems, such 

as those of the Marine Stewardship Council and 

others, have already been significant in 

incentivizing better fishing practice and in requiring 

certification of fleet operations and their management 

regimes, chain of custody controls and guarantees to 

customers.“ 
 

 

www.fao.org/docrep/016/i2727e/i2727e00.htm 

The state of World Fisheries  

And Aquaculture 2012 
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Umhverfis og upprunamerki 

Umhverfis- og uppruna merki eru bæði   
 

“Co-Branding” 
 



Brand og Co-brands 

Brand: Sainsbury (SO) 

Co-brands: Organic &  British origin 



MSC sem Co brand ! 

The best environmental choice in seafood 
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MSC sem Co-brand m.fl 

Brand Coop Lobster Coop 
Co brand MSC MSC MSC 

Co brand KRAV Skráargatið KRAV 

Co brand Domstein  
umhverfismerki 

Norge  
upprunamerki 

Domstein 
Umhverfismerki 

Co brand Skráargatið 



Product available on 
the fresh fish 
counter (with gill tag 
in every fish) and 
trays 

Co-branding Norge + MSC: higher added value 

MSC and origin logo 

together 



MSC sem Co brand m.fl 



MSC í samstarfskynningu með S-Afríku 



Wholefoods London í nóvember 2013 



Wholefoods London í nóvember 2013 



is to use our ecolabel and fishery certification 
program to contribute to the health of the 
world’s oceans by recognising and rewarding 
sustainable fishing practices, influencing the 
choices people make when buying seafood 
and working with our partners to transform  
the seafood market to a sustainable basis.  

Our mission  

 

Samatekt 
• Markaðskröfur = Tækifæri fyrir Ísland 

• Kröfur aðrar í dag en fyrir 10-20 árum 

• Kröfur verða aðrar  (og meiri) eftir 10-20 ár 

• t.d kolefnisjöfnun (C02) 

 

Umhverfis og upprunamerki  

• Samherjar ! 

• Bæði gefa jákvæð skilaboð um vöru og 

geta staðið saman!  

 

• Mikilvægt að halda áfram öflugri 

Íslenskri upprunakynningu 
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Takk fyrir ! 


